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e-Commerce Marketing News

39% of Americans Use a Search Engine

114.5 million or 39 percent of Americans, representing 76 percent of the active online U.S. population, used a search engine during January 2004. The top five search destinations were Google, Yahoo! Search, MSN Search, AOL Search and Ask Jeeves. Fifty-nine million users or 39 percent of active Internet users visited Google. Thirty percent or 46 million visitors used Yahoo! Search, while 45 million or 30 percent went to MSN Search. Rounding out the top five were AOL Search and Ask Jeeves with 23 million and 13 million unique users respectively.

e-Commerce Hits 1.9% of Total Retail Sales in Q4 2003

The Census Bureau of the Department of Commerce found that year-over-year online retail sales were up by more than 25 percent. The preliminary figures revealed that e-commerce accounted for 1.9 percent of total retail sales in the fourth quarter of 2003, resulting in revenues of more than $17.2 billion. The Internet continues to grow as a percent of total retail and Jupiter Research projects it will reach 5 percent by 2008. Research has shown that even when items are not actually purchased online, the Internet plays a valuable role. The influence of online to offline purchases continues to grow to where, by 2008, nearly 30 percent of all offline purchases will have been influenced by research done online.

Survey: Local Commercial Search Accounts for 25% of All Searches

New surveys conducted by The Kelsey Group and BizRate.com of 5,582 online buyers reveal that local commercial searches – those seeking merchants "near my home or work" – represent 25.1percent of all searches being performed by online buyers. Thirty-six percent of all search activity is now shopping-based, defined as using search functionality to look for a merchant, research a purchase, or make an online purchase. In addition, sixty-four percent of respondents said that search engines were the "main way" they find things on the Internet. Commercial search results were rated as "good" or "excellent" by 80 percent of respondents. And forty-four percent of survey respondents are performing more local commercial searches than one year ago. All of the respondents to the online survey had made at least one online purchase in the past year.

Jupiter Research: 50% of U.S. Population Will Shop Online by 2008

As consumers get more comfortable with online functions such as e-mail, and research continues to increase, so too will their level of participation in e-commerce. U.S. online retail sales are expected to grow by a compound annual growth rate of 17 percent through 2008 to top $117 billion, according to a report issued from Jupiter Research. The company expects that by 2008, one-half of the population will make purchases online. Online retail growth will be fueled by another factor: increased average spending per buyer. The trend in higher spending is expected to increase over the next five years: Through 2008, average spending per buyer will be close to $780 per buyer, up from $540 per buyer in 2003.

Survey: Top 5 Online Marketing Promotions & Promotion Vehicles

The Shop.org/BizRate 2003 eHoliday Mood study produced some interesting results. The top five marketing promotions that have been most successful in driving business for the holiday period are; free ship with conditions (59%), online only sale (27%), free ship no conditions (24%), offline-online sale (22%), and free gift with purchase (14%). When asked what promotion vehicle has been most successful in driving business, the response was their own email promotion (86%), search engine marketing (58%), affiliate marketing (50%), catalog drops (37%), and portal shopping listing (17%).

e-Commerce Trends

April 2004 Search Engine Distribution

· Google (39%) – 59 Million Users

· Yahoo! (30%) – 46 Million Users

· MSN (30%) – 45 Million Users

Value of US Online Sales, 2003 to 2008 

	Year 
	Total (USD billion) 

	2003 
	   $95.7 

	2008 
	 $229.0 

	By 2008, 10% of total US sales will be completed online 

	Over 63 million US households will shop online in 2008 


Amazon.com:
Amazon.com's 1995 sales: $500,000
Amazon.com's 1996 sales: $15.7 million
Amazon.com's 1997 sales: $148 million
Amazon.com's 1998 sales: $610 million
Amazon.com's 1999 sales: $1.6 billion
Amazon.com's 2003 sales: $4.3 billion 
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